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“There can be infinite
uses of the computer
and of new technology
[in training], but if the
instructors themselves
are not able to bring it to
the learners and make it
work, then it fails.”
Nancy Kassebaum

1. INTRODUCTION

INTRODUCTION
This Toolkit helps teachers, schools and other organisations to implement the MeLDE
project.
The MeLDE project aims to support secondary schools and any further and higher education
institutions to develop a consistent approach to digital training. The main target groups
of the project are secondary school teachers and students, but the broader scope of the
project is to educate teachers, students, young people and the general public on how to
make sense of the media and how to use digital devices at their disposal to manage work
and personal life in an increasingly tech-enabled society.
The MeLDE project brings together partners from four European countries: Germany, Greece,
Cyprus and the UK, selected to reflect the level of development in digital infrastructure and
adoption of digital technologies in older and newer members of the European Union. The
partners (Demokritos Greece, Emphasys Cyprus, Bennohaus Germany, Antenna TV Cyprus),
led by Dr. Bianca Fox at the University of Wolverhampton, UK, were selected according
to their expertise. All the partners are leading further and higher education institutions,
offering a wide range of media and digital training to children and adults.
The MeLDE project started by conducting research in secondary schools in order to
assess the digital competences of secondary school teachers and students in all the
partner countries (the UK, Germany, Greece and Cyprus) and to identify gaps in skills
and training opportunities. In response to the identified skills and training opportunity
gaps, the MeLDE consortium has developed a framework for digital preparation
(meldeproject.eu/wp-content/uploads/2019/07/MeLDE-Framework.pdf) and an e-Platform
(melde.iit.demokritos.gr) that serves as an online tool bank and a community for European
teachers and students.

1. INTRODUCTION

the following five key project outputs:
1. Four NATIONAL REPORTS and one COMPARATIVE REPORT offering an
overview of secondary school teachers’ digital skills and the digital technologies
used in teaching in all the partner countries and the MeLDE FRAMEWORK for
Teacher Digital Preparation (available at meldeproject.eu/io1).
2. An EDUCATIONAL PACK which includes: (a) the MeLDE TOOL BANK - numerous
resources and tools for teachers, (b) the MeLDE ACADEMY - an UPSKILLING
PROGRAMME for TEACHERS for the acquisition of digital and media skills.
For a quick preview, please check out our video tutorials at www.youtube.com/
channel/UCRWgCZ_usr7__xajE66uiYg
3. A dynamic and interactive ePLATFORM (available at melde.iit.demokritos.gr),
which offers full access to the MeLDE ACADEMY with all of the MeLDE learning
modules, video lectures, ready-to-use lesson plans, assessment tools, and other
resources and examples of good practice.
4. A TOOLKIT to support any school to develop its own digital strategy through a
‘WHOLE SCHOOL APPROACH’. This includes useful templates, examples of good
practice, monitoring tools, tips, and other tools to support teachers and schools
to adopt and implement the MeLDE training in their school.
5. A DIGITAL AND MEDIA LITERACY SUMMER SCHOOL FOR TEACHERS,
a professional development course for teachers.

Through the adoption of the MeLDE framework and MeLDE ready-to-use resources
available on the MeLDE ePlatform, any educational institution can ensure staff and students
are provided with up-to-date training and advice on digital tools and devices and current
digital practices, creating and nurturing an organisational culture that will lead to a wider
adoption of digital technology in teaching, learning and personal life.
Overall, for the duration of the project (2018-2021), the MeLDE consortium contributed to
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2.1. Comperative Report

2.1. Comparative Report on digital skills at schools in the UK,
Germany, Cyprus and Greece
The overall aim of the MeLDE project is to support and encourage all teachers to use digital
technologies in teaching to better communicate with and educate new generations of
students. In the first year of the project the consortium designed two online questionnaires
(one for teachers and one for students) that were distributed in secondary schools.
Based on the results generated by the online questionnaires, four national reports were
produced. Each report reveals the digital infrastructure and the level of digital literacy of
secondary school teachers and students from each partner country. You can access the
national reports at:
UK
meldeproject.eu/wp-content/uploads/2019/07/
MELDE-UK-COUNTRY-REPORT.pdf

2. MeLDE RESEARCH RESULTS
2.1. Comparative Report............................................................. 9
2.2. Teaching Modules................................................................10
2.3. e-Platform...............................................................................10

Greece
meldeproject.eu/wp-content/uploads/2019/07/
MeLDE_IO1_GREEK_NATIONAL_REPORT.pdf
Germany
meldeproject.eu/wp-content/uploads/2019/07/
MeLDE_IO1-National-Report-FINAL-GERMANY.pdf
Cyprus
meldeproject.eu/wp-content/uploads/2019/07/
MeLDE_IO1-National-Report_Cyprus_FINAL.pdf
Country data was then collated and analysed in a comparative report. The comparative
report was informed by a review of the European research literature on digital literacy and
offers a comparative exploration of digital skills in secondary schools based on a detailed
analysis of data collected in four countries: Germany, Greece, Cyprus and the UK. The
report contributes to flagging up common tendencies in the use of digital technologies
in the classroom and discusses a series of issues most European schools are faced with in
the digital era. You can access the comparative report at meldeproject.eu/wp-content/
uploads/2019/07/MeLDE-Comparative-REPORT.pdf
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2. MeLDE RESULTS

2.2. Teaching Modules

The national and comparative reports outlined existing digital cross-generational skills gaps
in European secondary schools that informed the cross-national MeLDE framework for
teacher digital preparation. Essentially, the framework identifies competences in key areas
that European teachers must have to revolutionize the way they teach and to keep up with
new technological developments. The framework will enable teachers to understand what
it means to be digitally competent in the classroom. The framework can be used in teacher
education as a reference tool. You can access the MeLDE framework at meldeproject.eu/
wp-content/uploads/2019/07/MeLDE-Framework.pdf

2.2. Teaching Modules
The MeLDE Framework identified four areas of digital competences, as follows: Digital Teaching & Learning, Online Communication & Collaboration, Digital Content Creation and
E-Safety. (see fig. 1)
The MeLDE Framework is providing teachers with the opportunity to acquire new competencies which are essential for a safe and responsible digital life as well as encouraging
them to become active digital citizens. Equally, teachers have the opportunity to strengthen their professional profiles.
The Educational Pack based on the MeLDE framework contains:
1. Tool Bank: Learning Resources such as lesson plans, handouts and activities to be
used by the teachers in the classroom.
2. Academy: A teacher training course for the acquisition of media literacy skills for
digital citizenship (web-lectures).
You can gain access to the materials and web-lectures developed through the project’s
website meldeproject.eu or the MeLDE e-Platform melde.iit.demokritos.gr

2.3. e-PLATFORM
The MeLDE interactive e-Platform can be used as an Open Learning Environment, offering
educational materials, self-assessments and final-assessments, ready-to-use lesson plans
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fig. 1: The four areas of digital competences
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2.3. e-PLATFORM

2.3. e-PLATFORM

and other useful resources.
The e-Platform also includes the MeLDE TOOL BANK which consists of professional
development opportunities offered by each partner country and e-tools/e-resources/
good practice examples to support the teaching of digital citizenship concepts, values and
competences.
Also, the e-Platform includes the MeLDE ACADEMY. Secondary school teachers can work
their way through the four courses offered (Digital Teaching and Learning Skills, Online
Communication and Collaboration, Digital Content Creation and E-Safety) by watching
web lectures and completing the online assessments to earn Open Badges in each of the
courses and on Overall Badge when successfully completing the course. Sample lesson
plans, handouts and suggested activities are also supplied so that teachers can pass on their
learning to their students.
A manual with instructions is provided on the MeLDE platform, to help secondary school
teachers efficiently use the e-Platform.
The e-Platform also promotes the use of an innovative, simple and rational
assessment tool, named Open Badge (www.youtube.com/watch?v=HgLLq7ybDtc&ab_
channel=ChicagoArtDept).

fig. 2: e-Platform‘s Home Page (before logging in)

Four Open Badges were designed that secondary school teachers will acquire after
successfully completing each of the four modules: Digital Teaching and Learning Skills
Badge, Online Communication and Collaboration Badge, Digital Content Creation Badge
and E-Safety Badge.
In addition, another Open Badge was created for acquisition after all four courses were
successfully competed: MeLDE Overall Badge. Finally, one Open Badge was created for
the MeLDE trainers of the secondary school teachers, to acquire when they successfully
complete the Mentor Section. The Mentor Section will help teachers familiarise themselves
with the use of the MeLDE e-Platform and its functions from a trainer’s perspective, as well
as with the Open Badges Eco-System.
You can access the MeLDE the e-Platform at melde.iit.demokritos.gr

Or simply scan the QR code!
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fig. 3: e-Platform‘s Course Archive Page
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In this section you will find useful materials with identifiable
stages and actions, including necessary templates in order
to implement, monitor and evaluate the MeLDE programme.
The templates are ready to use during workshops, staff
development training, classes or any other educational purposes. You can also edit them according to your needs.

REGISTRATION FORM
MeLDE - MEDIA LITERACY IN THE DIGITALISED ERA

PARENTAL DECLARATION
MeLDE - MEDIA LITERACY IN THE DIGITALISED ERA

PERSONAL DATA
Name(s):
Surname:
School:
Email:

I, the undersigned mother / father / guardian of ________________________

Mobile:

_____________________________________ confirm that I approve his / her participation in the Erasmus+ Programme titled MeLDE - Media Literacy

INFORMATION ABOUT THE COURSE

in the Digitalised Era: supporting teachers through a whole-school approach,

Name:

providing that all the data registered will be used only for purposes of this pro-

Number:

ject, and confidentiality of any personal information is kept secure.

Date(s):
Time:

Place and date: _____________________________________________________________________
Signature: __________________________________________________________________________

DECLARATION OF USE OF PERSONAL DATA
I agree that the MeLDE project will use my personal data.
Place and date:
Signature:

The European Commission support for the production of this publication does not constitute an endorsement of the contents which reflects the
views only of the authors, and the Commission cannot be held responsible for any use which may be made of the information contained therein.

The European Commission support for the production of this publication does not constitute an endorsement of the contents which reflects the
views only of the authors, and the Commission cannot be held responsible for any use which may be made of the information contained therein.

Submission Number: 2018-1-UK01-KA201-048041

Submission Number: 2018-1-UK01-KA201-048041

INVITATION LETTER
MeLDE - MEDIA LITERACY IN THE DIGITALISED ERA

Friday

[Logo of your organisation]

[Your name and surname]

[Name of your organisation]
[Street]

[Postal code and city]
[City + date]

Thursday

Dear ________________________________,

The _________________________________ would like to invite you to participate in a Erasmus+ Programme titled MeLDE

Media Literacy in the Digitalised Era: supporting teachers through a whole school approach . The project is coordi-

The MeLDE partners aim to support local school communities (teachers, students and parents), and therefore they
have decided on developing following useful outcomes:
•

a report about the level of digitalisation in schools in the partner countries,

•

a list of resources which include professional opportunities for teachers and training opportunities

•

an e learning platform with various resources for teachers and students,

•

a summer school for teachers

The European Commission support for the production of this publication does not constitute an endorsement of the contents which reflects the
views only of the authors, and the Commission cannot be held responsible for any use which may be made of the information contained therein.
Submission Number: 2018-1-UK01-KA201-048041

SCHEDULE

17:00–18:00

15:00–17:00

___________________________________________________________

14:00–15:00

Kind regards,

12:00–13:00

We are looking forward to meeting you!

10:00–12:00

mation you need.

09:00–10:00

Do you have any questions? Please do not hesi t ate to contact us , so that we can provide you with all the infor-

Monday

ted. Your participation matters.

MeLDE - MEDIA LITERACY IN THE DIGITALISED ERA

The MeLDE consortium welcomes you to engage in the pilot test of our project, get trained, assessed and evalua-

MORNING SESSION

melde.iit.demokritos.gr in order to learn more about the MeLDE project.

AFTERNOON SESSION

You can visit the official website of the project at: meldeproject.eu , as well as the e learning platform at:

Tuesday

for students,

Submission Number: 2018-1-UK01-KA201-048041

Wednesday

Emphasys from Cyprus, the Bürgerhaus Bennohaus from Germany and Demokritos from Greece.

The European Commission support for the production of this publication does not constitute an endorsement of the contents which reflects the
views only of the authors, and the Commission cannot be held responsible for any use which may be made of the information contained therein.

nated by the University of Wolverhampton, UK in cooperation with 4 other organisations , as follows : Antenna and

ATTENDANCE LIST
MeLDE - MEDIA LITERACY IN THE DIGITALISED ERA
TRAINER:
COURSE:

SIGNATURE

2.
3.
4.
5.
6.
7.
8.
9.
10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.

The European Commission support for the production of this publication does not constitute an endorsement of the contents which reflects the
views only of the authors, and the Commission cannot be held responsible for any use which may be made of the information contained therein.
Submission Number: 2018-1-UK01-KA201-048041

CERTIFICATE

1.

signature, stamp

E-MAIL

Reference Number: 2018-1-UK01-KA201-048041

NAME AND SURNAME

___________________________________________

Nr.

has participated in the Erasmus+ KA2 project
MeLDE - Media Literacy in the Digitalised Era:
Supporting Teachers through a Whole-School Approach

DATE:

on ___________________ in ______________________________
_________________________________________

LOCATION:

LESSON NOTES
MeLDE - MEDIA LITERACY IN THE DIGITALISED ERA

CONSENT FOR THE USE OF PHOTOGRAPHS OR VIDEOS
MeLDE - MEDIA LITERACY IN THE DIGITALISED ERA

TRAINER:
COURSE:
PLACE AND DATE:

I, the undersigned, give permission to the ___________________________

to use pictures, videos and other promotional materials for the
purposes

of

promoting

the

Erasmus+

Programme

titled

„MeLDE - Media Literacy in the Digitalised Era: supporting teachers
through a whole-school approach“. These can include:
•

Photos of the participants taking part in the MeLDE activities or events may appear in published articles
or on the project’s website.

NOTES:

•

Videos of the participants taking part in MeLDE activities or

•

Publicity

events may appear on the project’s website.
material

for

further

on leaflets / websites / magazines

activities

or

events

I certify that I have read and fully understand this consent, and that all
questions pertaining to this consent have been answered to my satisfaction.

The Bürgerhaus Bennohaus will take all steps to ensure images

and videos of the participants are used solely for the purposes
of promoting the MeLDE project.

Place and date: __________________________________
Signature: __________________________________

SIGNATURE:

The European Commission support for the production of this publication does not constitute an endorsement of the contents which reflects the
views only of the authors, and the Commission cannot be held responsible for any use which may be made of the information contained therein.

The European Commission support for the production of this publication does not constitute an endorsement of the contents which reflects the
views only of the authors, and the Commission cannot be held responsible for any use which may be made of the information contained therein.

Submission Number: 2018-1-UK01-KA201-048041

Submission Number: 2018-1-UK01-KA201-048041

EVALUATION FORM
MeLDE - MEDIA LITERACY IN THE DIGITALISED ERA
A. MATERIAL
Question 1: On a scale of 1-4 (4 being the highest) please rate the below elements for the teaching material:
1

2

3

4

The teaching material is relevant to my needs

There is sufficient teaching material information

The teaching material provides top quality information
The teaching material is clear and straightforward

Question 2: Please provide any suggestions you may have to improve the teaching material, overall.

B. E-PLATFORM
Question 3: On a scale of 1-4 (4 being the highest) how would you rate the e-Learning Platform in terms of:
1

2

3

4

Design (elements, layout, placement of objects etc.)

Colours (of the background, fonts, images, logos etc. and how they match together)
Ease to use/easy to navigate

Relevance of images to the concepts described
Question 4: Please provide any suggestions you may have to improve the MeLDE e-Learning Platform.

C. TRAINERS
Question 5: How would you assess your trainers on the following criteria? (4 being the highest)
1

2

3

4

Enthusiasm

Knowledge on the subject
Guidance and support

Question 6: Please provide any suggestions you may have for the trainers:
D. OVERALL TRAINING
Question 7: How would you rate the overall training, based on the following criteria? (4 being the highest)
1

2

3

4

Duration

Management and Structure

“We must prepare young
people for living in a world
of powerful images, words
and sounds.”
UNESCO, 1982

Relevance to the material
Facilities

Knowledge on the subject
Question 8: Please provide any suggestions you may have to improve the training, overall

25
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4.1. UK

4.1. CREATING SYNERGIES - UK
Much has been written on the importance of digital literacy and gaining digital skills but
despite the growing scholarship on the topic and the interest in digital literacy policy
worldwide, there is still little guidance for teachers to engage in digital explorations and
fully understand how the digital can translate into practice in the classroom (Payton &
Hague, 2010) and even less guidance on how schools should design their digital strategy
and build synergies with stakeholders.

4. Guidance on how to create synergies between schools and third-party
stakeholders in learning about media
literacy for digital citizenship
4.1. UK..............................................................................................27

In the UK stakeholders play a very important role in managing a school and contributing
to providing students with a good experience. It is of significant importance for schools to
liaise with private sector stakeholders, trainers, higher education institutions, technology
partners, parents, community members, potential employers, assisted technology
providers, or information and communication technology infrastructure providers, to
name only a few. But building synergies with stakeholders doesn’t just happen overnight,
it requires time, planning and dedication. Below are a few ideas on how your school
could start building synergies with internal and external stakeholders:
•

Building synergies with other teachers, creating networks and communities
of teachers: Working in partnership with other teachers from your school and
other schools can contribute to sharing best practice and improving your own
and your school’s digital practices.

•

Creating synergies with employers: Liaising with businesses and potential
employers from your local area could have a significant impact on your
school’s curriculum. Employment-oriented curriculum is something that any
school should aim for. Providing students with relevant knowledge and skills
to secure a job is considered the ultimate goal of education.

•

Building synergies between teaching and research: Liaising with higher
education institutions could lead to long-term collaboration and schools could
get involved in advancing teaching and learning research. Building partnerships
with universities could also contribute to promoting continuous learning, and
bridging the gap between secondary, further and higher education.

•

Students as participants in curriculum development: Students too can be
participants in curriculum development. Finding out what your students’

4.2. Greece......................................................................................31
4.3. Cyprus......................................................................................33
4.4. Germany..................................................................................35

In this section you will find guidelines and tips on how to create

synergies between your school and third-party stakeholders to further
support your students to learn more about digital literacy and promote
digital citizenship.

27

4. CREATING SYNERGIES

4. CREATING SYNERGIES

4.1. UK

aspirations are and making sure you provide them with learning opportunities
that will equip them with the right skills to achieve these aspirations and be
able to progress is vital for any school.
•

Create synergies with education technology players: School leaders should
keep up-to-date with new technological developments and try as many digital
solutions as possible for their schools. Liaising with Edtech players could lead to
long-term collaborations. Edtech players can offer technology-based learning
solutions, technology-based supportive tools (like interactive platforms or
e-books and other learning materials) or teaching delivery and capacitybuilding solutions, like delivery platforms, or virtual learning environments. At
the same time, Edtech players could also provide tailored short-term training
for teachers and students or help your school develop new streams of revenue
(for example, online delivery channels for international students or massive
open online courses).

In addition, when identifying stakeholders, you could start by using the stakeholder
analysis matrix template available at www.tools4dev.org/resources/stakeholder-analysismatrix-template/
When planning a digital strategy for your school, consider the UNICEF principles for
Digital Development (Source: digitalprinciples.org/principles), listed below:
PRINCIPLE 1: DESIGN WITH THE USER
User-centered design starts with getting to know the people you are designing for through
conversation, observation and co-creation.

28

4.1. UK

PRINCIPLE 4: BUILD FOR SUSTAINABILITY
Building sustainable programmes, platforms and digital tools is essential to maintain user
and stakeholder support, as well as to maximize long-term impact.
PRINCIPLE 5: BE DATA DRIVEN
When an initiative is data driven, quality information is available to the right people when
they need it, and they are using this data to take action.
PRINCIPLE 6: USE OPEN STANDARDS, OPEN DATA, OPEN SOURCE AND OPEN
INNOVATION
An open approach to digital development can help to increase collaboration in the digital
development community and avoid duplicating work that has already been done.
PRINCIPLE 7: REUSE AND IMPROVE
Reusing and improving is about taking the work of the global development community
further than any organization or programme can do alone.
PRINCIPLE 8: ADDRESS PRIVACY AND SECURITY
Addressing privacy and security in digital development involves careful consideration of
which data are collected and how data are acquired, used, stored and shared.
PRINCIPLE 9: BE COLLABORATIVE
Being collaborative means sharing information, insights, strategies and resources across
projects, organizations and sectors, leading to increased efficiency and impact.

Recommendations and resources for how to apply these principles in your school can be
found at digitalprinciples.org/principle/be-collaborative/

PRINCIPLE 2: UNDERSTAND THE EXISTING ECOSYSTEM
Well-designed initiatives and digital tools consider the particular structures and needs
that exist in each country, region and community.

References:

PRINCIPLE 3: DESIGN FOR SCALE
Achieving scale requires adoption beyond an initiatives pilot population and often
necessitates securing funding or partners that take the initiative to new communities or
regions.

Payton, S., & Hague, C. (2010). Digital literacy in practice: Case studies of primary and
secondary classrooms. Retrieved from http://www.futurelab.org.uk/sites/default/
files/Digital_Literacy_case_studies.pdf / https://www.nfer.ac.uk/publications/FUTL06/
FUTL06casestudies.pdf
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Principles for Digital Development. Available at https://digitalprinciples.org/principles/

Further reading:
Creating effective partnerships with employers: Guidance for teachers 14-19 education.
Available at www.readyunlimited.com/wp-content/uploads/2015/09/Creating-effectivepartnerships-with-employers-guidance-for-teachers1.pdf
5 Generational Tips for Enhanced Synergy in Schools (2018). Available at inservice.ascd.
org/5-generational-tips-for-enhanced-synergy-in-schools/
European Commission (2017/2018) Networks for learning and development across school
education. Available at www.schooleducationgateway.eu/downloads/Governance/2018wgs5-networks-learning_en.pdf

4.2. Greece

4.2. CREATING SYNERGIES - GREECE
Secondary school teachers can keep track of any informal learning spaces organised with
the goal of teaching media literacy and arrange for their class to attend any training programs, afternoon workshops, summer schools, etc. This is also a great way to meet media
professionals who are willing to talk to students, and give them an insight into their profession and their responsibilities.
The following stakeholders, for example, can be of help for teachers and individuals who
want to broaden their knowledge in the field of media literacy and get in touch with experts:
•

The National Centre of Audiovisual Media and Communication - EKOME
(www.ekome.media), whose mission is the protection, support and promotion
of public and private initiatives, domestic and foreign, in the field of audiovisual
media and communication in Greece often implements actions related to the
monitoring, study and research of developments in the field of audiovisual media and digital technology.

•

The Hellenic Broadcasting Corporation - ERT (www.ert.gr), which is the public
radio and television broadcaster of Greece, through its Corporate Social Responsibility policy (csr.ert.gr), as well as the General Secretariat for Information
and Communication of Greece (media.gov.gr), inform citizens about actions of
social, environmental and cultural character and often workshops about media
literacy are included.

In addition, some websites related to the safe use of Internet and of digital media are
also useful in order to get informed about these topics and get in touch with experts
on the field. Such websites are for example: SaferInternet4Kids.gr (saferinternet4kids.gr),
Working group on open technologies and open content in education (edu.ellak.gr),
IDEC Training Centre (trainingcentre.gr), Media Literacy Education Blogspot (medialiteracyeducation.blogspot.com/).
In order to get in touch with journalists, teachers can communicate for example with
the Greek department of the Association of European Journalists (aej.gr), the Jour
nalists’ Union of Athens Daily Newspapers (www.esiea.gr), the Association of Journalists and Electronic Press of Macedonia – Thrace (edipit.gr), the Association
of Journalists and Magazine Owners (www.espit.gr).

30
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4.2. Greece

Finally, teachers can use social media to get in touch with stakeholders that might be interested in implementing a media literacy programme in their school. They can post about the
digital literacy issues that concern the students in their school and young people in general,
in order to attract any relevant media organisations, journalists, etc. in the conversation.

4.3. Cyprus

4.3. CREATING SYNERGIES - CYPRUS
There are various types of organisations and stakeholders that might be interested in
creating a network with the schools that implement the MeLDE project. This includes
NGOs (i.e. Cyprus Computer Society), youth-clubs, parents-organisations, public officials
or journalists (i.e. ANT1 station). Successful networking with these organisations depends
on the way they are approached. Therefore, it is important to highlight the general
importance of media and digital literacy to engage them in a dialogue about these issues.
Below you can find a few tips on how to create synergies and organise an event with an
external stakeholder in your school willing to deliver a seminar/ speech on a topic related
to media and digital literacy:
1. Define the goals and plan the schedule considering...
•

target groups (secondary school students/teachers/parents)

•

age/background/education

•

scope of the event /topic/individual relevance

2. Identify and invite key-note speakers
3. Invite participants, promote the event through different channels like social
media. You can use MeLDE banners & leaflets to promote your event
4. Prepare Presentations/ Content – Refer to MeLDE Academy Material for
supporting material
5. Prepare Certificates
6. Print the MeLDE Poster/Material to use/disseminate at the event
7. After the event:
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•

Send follow-up info via e-mail or social media

•

Post photos of the event on social media to let people know that you are working
towards media literacy related topics
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•

Provide possibilities for the participants to connect with each other (This could be
done through the use of a mailing list which the participants can subscribe to at
the event or a common Twitter hashtag)

For more details and templates to support you with the activities above, visit
meldeproject.eu or scan this QR code:

4.4. Germany

4.4. CREATING SYNERGIES - GERMANY
4.4.1 Strategy on how to identify media literacy needs
Secondary school teachers should already be aware of the demands, needs or knowledge gaps of their students. However, since there are no general media literacy
classes in Germany, the students’ levels of media literacy might be unknown to teachers.
Additionally, all secondary school students are considered digital natives, therefore
media usage is a natural part of their daily lives, which might lead teachers to wrongly
assume that their students are in no need of further media and digital literacy training.
In order to better understand the needs of students and measure their levels of media
and digital literacy, one could use the classical Training Needs Analysis (TNA). These tools
help teachers compare the status quo (how things are at the moment) and the desired
status (how things should be). The TNA that teachers perform must focus on the current
level of media literacy.

What are the key
organizational
goals/objectives?

Formulate
company and
individual training
plans?

What skill does
the organization
need to have in
the future?

What skill and
competencies are
required to meet
the business
objectives?

What are current
capabilities of
employees?

How are we
going to know
that we have
successfully
closed training
gaps?
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What courses are
available to close
training gaps?
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However, to find out what the actual training needs of students are, the teacher can make
use of several other methods, ordered by their level of individual attention:

•

Local PR agencies

•

Journalism students (university cities)

•

1. Class meetings, but designing them according to traditional focus group
meetings;

•

Freelancing journalists & PR professionals

•

Citizen or community journalists (usually organized in non-profit local groups)

•

2. Digital tools (e. g. questionnaires, surveys, quizzes, maybe even as part
of an e-learning service)

•

Local politicians and their staff.

•

3. Interviews (online or face to face etc.).

After collecting information, the teacher can identify specific knowledge gaps. The MeLDE
project covers the most important digital literacy topics and can help to bring teachers
up-to-date with the latest developments in technology. Since media and digital literacy
are tightly connected to practical work, teachers should start to identify potential extracurricular partners to support their class and the development of digital literacy skills of their
students.
4.4.2 How to identify and find potential extracurricular partners
Journalism & PR
In Germany, the media landscape is highly diversified. The professional media industry
tends to create many huge companies, covering different fields of media at once. Many
areas, for example, do not have their own individual editorial board for a local newspaper
anymore. On the other hand, more and more freelancers, journalists, bloggers, or volunteers are hosting their own websites, podcasts or video channels. Their work is of varying
quality, of course, but they could offer a unique view into modern media work and they are
usually available to provide advice and talks for schools.
The term “journalist” is not an official occupational title in Germany, so everybody can call
themselves a “journalist”. However, most professional journalists graduated from a university
and completed a two-year traineeship called “Volontariat” in a newsroom or agency.
Therefore, the following organisations and persons could be great partners for schools:
•
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Local editorial boards for newspapers, radio stations, tv channels or online magazines (if available)

Design & IT
In Germany, Media Design and IT can either be studied at universities or can be learned during a three-year apprenticeship. Media Designers for Audiovisual Productions and Media
Designers for Digital and Print Production are very common and usually do their apprenticeship in local media organisations.
IT professionals could be ideal partners for schools to promote online security and data
protection issues. Usually, German schools do not have their own, dedicated IT co-workers,
but the municipality should be able to provide contacts.
Therefore, the following organisations and persons could be great partners for schools,
providing e-safety and digital literacy training and support:
•

Local media companies and agencies (producing for television, for example) and
their apprentices

•

Local IT companies or the city’s IT department

•

Technical universities.

It is important to note that Germany has many NGOs who are working in the fields of civic
engagement. Those organisations often promote digital citizenship. They might have a list
of speakers or professionals that will engage with schools for free and this could be a great
opportunity for teachers to start building partnerships.
4.4.3 How to incorporate extracurricular partners into the school schedule (time schedule and curriculum)
In most of the cases, German schools do not have an allocated budget for external input
in classes, therefore teachers have to find cost-efficient or even free solutions. It could be a
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good idea to appeal to the civic responsibility of each and every citizen. If such an external
person gets involved during those mentioned classes, they support the future of several
children or young adults at once. Additionally, for companies sending these individuals, this
can present a great PR opportunity.
Once a partner is willing to participate, it is important to clarify what might be the best way
to incorporate their knowledge into the regular classes. For example, the partner could join
the classroom and give one-off talk as a guest speaker. In this case, they could be part of a
regular class, like German or Politics. It might be necessary to give them instructions beforehand, according to the status of their pedagogical previous knowledge. They could give a
speech or lecture, could be open to questions or hold a workshop. In certain cases, it might
be a good idea to visit the partner, instead. Students could, for example, follow journalists
around for one day or take part in a real editorial board meeting as part of a study visit.
In the end, it is important to consider the learning objectives and then decide which location
and method should be applied.
4.4.4 Creating a sustainable partnership and learning experience
How do you make sure that your students gain a long-term benefit from their learning
experience with the extracurricular partner? How do you keep the partnership alive and
relevant for both sides?
It is important that the teacher continues the work with external / extracurricular partners.
The use of extracurricular partners should not be a one-time experience. The teacher has
to follow-up on the content and try to reinforce the achieved learning objectives by using
pedagogical methods like follow-up discussions, quizzes, and practical exercises. It is of utmost importance that the teacher collects feedback and evaluates the experience with their
students after the event. Positive aspects should be incorporated in future classes and new
topics should build on these prior learning events.

“No matter what the source,
information is only powerful if
students know what to do with it.
As students are inundated with
media messages, the challenge is
not to amass more information,
but to access, organize, and
evaluate useful information from
a variety of print and electronic
sources.”
Kathleen Tyner, 1998

Establishing long-term relationships with an extracurricular partner can be achieved by showing gratitude: the class could write a unique thank-you message, for example handwritten
notes or drawings or recorded videos, while the teacher should support the partner’s PR
efforts. If a company does this kind of external “help” for PR reasons, the teacher could underline this positively.
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5. OTHER EXAMPELS
5.1. Websites / 5.2. Video Tutorials

5.1. Websites
•

Common Sense Education is a non-profit organization dedicated to building a
digital world where kids can thrive. Here teachers can find lesson plans and resources
for all ages on the topic of online safety (Digital Citizenship Curriculum), planning
resources to efficiently and effectively implement digital citizenship lessons in school
(Digital Citizenship Curriculum: Implementation Guide) and a simulated social media
environment where students can prepare for real-life online experiences (Social
Media Test Drive).

•

InternetMatters is a non-profit organisation aiming to support parents and carers to
keep children safe in the digital world. On their website teachers can find information
and resources such as guidance on several online issues, advice by age, how to set
parental controls on digital devices etc.

•

BadNews is a thought-provoking online serious game, developed by the University
of Cambridge, which challenges players to learn about “fake news” by creating fake
news in a controlled environment. Available in two versions: for 8-11-year-olds and
for teenagers and adults.

5. Other good practical examples of

learning about Media Literacy
5.1. Websites..................................................................................41
5.2. Video tutorials......................................................................41
5.3. Other projects.......................................................................43
5.4. Digital Literacy App............................................................44

This section of the Toolkit is dedicated to a collection of good practices

that can further help teachers to develop their digital skills when
implementing the MeLDE programme.

5.2. Video tutorials
BBC Bitesize Digital Literacy www.bbc.co.uk/bitesize/guides/zxs2xsg/revision/1 is a short
training programme for students and teachers. The programme includes 12 lessons:
What is digital literacy? Global digital literacy skills; Social media - promoting a business;
Promotion process; Social media – promoting yourself; Successful profiles; The downsides of social media; Reputation damage; Lack of privacy; Safety concerns; Potential for
addiction and Social media and the law. Each lesson includes examples, videos and tests
allowing students to consolidate their digital literacy skills. There are videos and tests
that can be used by teachers in class to support student learning.
Northstar Digital Literacy www.digitalliteracyassessment.org help you test your digital
skills. The assessments are very easy to use. Just scroll down to the bottom of the page
and take an assessment. The assessments are split into three main categories: Essential
Computer Skills, Essential Software Skills and Using Technology in Daily Life. You can also
access extra resources that will help you build or improve your digital literacy skills at
www.digitalliteracyassessment.org/external-resources
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5.3. Other Projects

Teach from Anywhere teachfromanywhere.google/intl/en/#for-teachers is a platform
powered by Google, UNESCO and ISTE that aims to help teachers and parents support
students learning through tips and access to a range of digital tools. On this website
you will find useful information and ‘how-to’ tutorials for teachers, schools and families.
You will find tutorials on how to teach remotely, livestream your lessons, create your first
assignment in Google Classroom, structure your lesson with Google Slides, using live
captions, supporting student discussions, or sharing teaching resources online, to name
only a few.
ACUE’s Online Teaching Toolkit acue.org/online-teaching-toolkit/#sec3 provides resources and recommendations that can be immediately put to use by teachers and
educators. Packed with useful information and step by step tutorials (some of them in
downloadable form), the website offers support with creating a welcome video and
recording short lectures to engage your students, managing your online presence and
organising your course. The website also offers networking opportunities for teachers.
This website provides useful information and tips on how to use Zoom with your
students and build a secure class community it.umn.edu/services-technologies/how-tos/
zoom-teach-online-class-sessions
A useful MeLDE tutorial on how to use Google Jamboard, Padlet, Mindmeister and EdPuzzle in lessons www.youtube.com/watch?v=zuzzlF7ro1A
A useful MeLDE tutorial on how to record feedback with Zoom and embed it
in a Word doc www.youtube.com/watch?v=WB9Rc-gzvOw More step by step
tutorials on how to record and embed audio feedback in a Google Doc can be found at
•

www.youtube.com/watch?v=JhE_Zc7X6BQ

•

www.youtube.com/watch?v=-P_4R8Uq6q4 (OSX)

•

www.youtube.com/watch?v=iGXzBpKxdgk

(Windows XP)

This is a useful case study on how to record and use audio feedback in
your teaching from the COFA Australian Learning & Teaching Council
www.youtube.com/watch?v=s0d-fzUmZ28
A good teacher training video on using ScreenCapture to provide feedback on essays
https://www.youtube.com/watch?v=BldBDtdTIlM
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5.3. Other Projects
Facing the lack of online training in
Germany targeted at young people –
especially focused on digital citizenship,
CGE (Culture Goes Europe) from Erfurt
together with Arbeitskreis Ostviertel
and other European organisations have
conducted a project (2017 – 2019)
called DC4JOBS (Digital Competences
for New Jobs – young people with fewer
opportunities fight unemployment). The
project’s consortium aimed to improve
the digital competences of young people
in order to improve their chances on
finding a job in a highly competitive job
market (dc4jobs.eu).
In the report published at the end of
the first Intellectual Output, the authors
wrote: “What we see today is a need
for all organisations and businesses working with young people to be connected and to
communicate with each other. Skills such as creativity, problem solving, and critical thinking
need to be developed, alongside technical and digital skills. Learning environments are
in an experimental phase, with even children in pre-school being taught how to use
digital technologies. It is important for young people to learn to use these skills, not only
independently, but also as part of an increasingly connected collective. Although this project
is about evaluating young people’s digital skills, the aim is in no way to suggest that digital
competence is the only skill set necessary today. Although we acknowledge that there is
a whole matrix of skills which comes into play when assessing a person’s employability,
it is often the digital skills which are lacking amongst young people who have had fewer
educational opportunities.”
The report was based on a survey designed for young people between 16 and 24 years. The
participants were asked about the level of skills using DigComp 2.1. After an in-depth analysis
of the surveys’ results, the consortium noticed that communication and collaboration was
the weakest competence area: “Young people do not seem to possess the knowledge and
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awareness to score higher as they are lacking in the netiquette knowledge and too many of
them are not competent at managing their own digital identity. Digital Content Creation:
Young people showed that they did not have much in the way of programming skills and
very few read copyright licensing agreements before agreeing to them. While this may not
be an issue in most situations, it does need to be addressed if young people are to use
digital skills effectively in a professional environment. Young people here demonstrated
overall skills at level 2. Safety: Young people demonstrated a lack of understanding in the
importance of securing information with quality password protection and some shared
information too freely”. As a result, a Moodle platform was created1. Young people and
youth workers have the possibility to gain new knowledge or improve their skills in the area
of digital competences2. Thanks to the final assessment tools, the users can receive badges
(also created for the needs of the project – Open Badges System).

5.2. Video Tutorials

and global citizens in a digital highly connected world.
Learning Upgrade (iOS)

Students of all ages and abilities can successfully improve and master Maths, English, reading and digital literacy skills with the Learning Upgrade app. The Learning Upgrade app includes more than 1000 sequenced lessons. The Digital Literacy course includes lessons on content creation, messaging, data, privacy, security,
and digital citizenship. The Learning Upgrade curriculum includes engaging songs,
videos, games, and rewards that encourage all learners to achieve mastery. Each
lesson provides practice problems accompanied by immediate intervention and remediation with multimedia supports. Students can repeat lessons until they master
the concepts and practices presented, earning a gold certificate when they become
proficient in each of the standard’s benchmarks.

5.4. Digital Literacy App
Digital Citizenship Guidebook For Kids (Android)

This app helps to develop digital citizenship skills in children in a comprehensive and effective way. It is user-friendly, designed for children aged 9-12 years old, containing practical
information about education to improve the ability to use the Internet safely and effectively
and basic solutions to protect children from cyber risks.
MY Digizen - The Digital Citizen (Android)

This app was developed in order to educate users on how to stay safe when browsing the
Internet and social media. It aims to create awareness of cyber security and it can be accessed by anyone regardless of his age.
DRC - Digital Heroes (iOS)

The Digital - Responsible Citizenship (DRC) Heroes app teaches primary school students the
fundamentals of digital citizenship through a series of dilemmas that take the form of mini-games. The app features five topics with five corresponding mini-games. These are tied
to the five digital competences areas of DigComp framework: Safety/Creativity/Communication/Information/Problem solving. Each mini-game consists of a variety of dilemmas for
teaching safe online practices that foster critical thinking and cultivate responsible, ethical
1 http://dc4jobs.eu/outputs/io4/
2 http://dc4jobs.eu/outputs/io5/
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